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The Five Canons of Rhetoric
—The way to make an English Speech Persuasive—

Tokiko TAKAHATA

(Assoc. Professor of English at Kindai University Technical College. E-mail: takahata@ktc.ac.jp)

“The ENGLISH PRESENTATION CONTEST for Colleges of Technology in Kinki District” is held once a year (in
November). The ESS Club members are preparing for the upcoming annual English Presentation Contest and have
summarized the fundamental knowledge and some knacks about making attractive English presentations in this
poster to introduce this contest.

How to Make an English presentation persuasive? The five fundamental canons of the Western rhetoric were
invented mainly by Aristotle in 4t" century B.C. in ancient Greece and developed by Cicero and Quintilian in the
Roman period. The rhetoric became a central part of Western education and is used to move the audience’ s heart
even today by various speakers like politicians, attorneys, etc.

INVENTION

Finding ways to persuade the audience and the method used for the discovery of arguments.
To make a presentation script, the speaker tries to decide the theme as the first step and
then generate the relevant topics to reinforce his arguments or make them convincing and
compelling to the audience’s interest. To persuade the audience, some gists are as follows:

— Gathering evidence such as the testimony of others, photographs, some citations from
books, the speaker’ s own experiments, etc. and selecting evidence used in the presentation.

— Considering each of Logos, Pathos and Ethos, i.e., logical consistency of the argument,
‘ and feeling and character of both the audience and the speaker.

%

E
. ARRANGEMENT

Thinking of the structure of a coherent argument. Each oration includes usually @)
Introduction, @ Statement of fact (showing the basic facts of the case and they must be not
just the speaker’ s observations. One can also demonstrate the speaker’ s Ethos), ®

Confirmation (making the speaker’ s position unassailable by using various types of reasoning
while observing the audience’ s reaction), @) Refutation (attacking and shaking the stronghold
of any opposing arguments by using quotations from popular books or famous persons, etc.)

‘ and B Conclusion.
\Z

STYLE MEMORY

Presenting the argument to draw
the audiences and get their
sympathy and agreement. Choosing
suitable vocabularies and phrases
to stimulate the emotions.

Speaking without looking at the script of the
speech. To memorize the whole script, it is
recommended to image the scenes of the
script’ s context concretely

2
DELIVERY

g effective use of body languages and putting emotion into your voice and taking
short pauses at appropriate instances. Taking a video of the presentation to ch
peaking speed, gesture, eye contacts, posture, etc. Delivery can help a speaker
to persuade the audience.
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